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GLOBAL FOOD & BEVERAGE
SHOW OF INDIA

14th-15th January, 2019
India Exposition Mart, Greater Noida

Highlights of 1* Edition

www.indusfood.co.in




BIGGER - BETTER - BRIGHTER

600 most prominent global Buyers from F&B industry will gather to meet the selected
Indian Suppliers to negotiate their forthcoming Procurement deals and Private Labels.

EXHIBITOR'S PROFILE
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Sweets & Dairy Dry fruits Fruits & Indian Ethnic
Confectionary Vegetables Food & Snacks
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Meat, Poultry Non Alcoholic Oil & Oil-seeds Organic & Grain & Sugar
& Seafood Beverages Health Food Pulses,
o & N & 4+
Spices Tea & Coffee Wine & Alcoholic Consumer Food Ingredients and
Beverages Fragrances & Extracts

KEY EXHIBITORS OF 1°' EDITION
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and many more...
BUYERS PROFILE HOSTED BUYER BENEFITS
2 Importers o Airfare reimbursement (Pre-fixed as
© Supermarket Chains per the country of region)
2 Governmentbodies 2 3nights of 4/5 Star Hotel accommoda-
2 Major Wholesaler Groups tion with complimentary breakfast
© Foodservice Companies 2 Complementary Lunch onshow days
2 Food distribution and Trading 2 App based business matchmaking
Companies 2 Airport & Venue group transfers
2 VisaAssistance
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Interpreters onrequest

For Further Information

For Buyer Nomination For Exhibitor Participation
Ms. Nupur Kumaria Ms. Apurva Jain
Mobile: +91 9205883427 Mobile: +91 9205883420

Email: buyer.indusfood@tpci.in Email: exhibit.indusfood@tpci.in



